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Infroduction:

Fallawing an independent sudit against the Travelife Standasd*

Grand Oasis Resort Sharm El Sheikh

Soho Square, Sharm El Sheikh, Janub Sina’, Egypt

has achieved Travelife Gold Certification

They have shown Travelife evidence that they are

taking action in the fallawing areas:
-—
I" people
Respecting and protecting human rights and fair labour
practices

Sateguarding animal wellare and beodnersity

In January 2022, the management of SAVOY Group Sharm El-Sheikh, launched the implementation of
the international Travelife Sustainable Management System, aiming to incorporate a sustainable basis in
the hotel's Operation & Development.

It was the result of the Hotel's commitment to offer high quality services and respect the cultural and
natural environment of the local destination in conjunction with the recognition of the increased concern
about social and environmental issues by their guests and tourist partners.

We are proud to advise that SAVOY Group Sharm El-Sheikh including Savoy and Royal Savoy hotels,
Sierra resort and Grand Oaisis resort has achieved Travelife Gold Certification for the first time which will
be valid from 26/08/2022 to 26/08/2024. Travelife is an international accommodation sustainability
certification programme that has some of the strictest requirements in the world covering environmental
management, fair labour practices, human rights and community support.

Following an independent audkt against the Travelife Stancasd™

Sierra
SOMO Square, Sharm £l Sheikh, Janub Sina’, Egypt

has achieved Travelife Gold Certification

They have shown Travelife evidence that they are.
taking action in the following areas:

o - vironmental
Manimiksing thesr emvironmental impacts
m Imprce @ BCONCIIC and social impacts for people in
|| S
" Respacting and protecting human nights and fair labour

practices

Safoguarding animal welfare and biodiversity

: " 5/08,3022 10 250872038
‘)-&CE extFicatn number - 101766

R

Follcwing an indepandent aucit against the Travelife Standasd”

Savoy & Royal Savoy

SOHO Square, Sharm E| Sheikh, Janub Sina’, Eqypt

has achieved Travelife Gald Certification

They have shown Travelife evidence that they ars
taking action in the fallowing ares:

f Minimiing ther anvroemental impacts

& w P
impeuing tha acanamic and sosist imgacts far pacgle n
i e cammanity

P Raspecting and protecting human nights and fair laboar
b Pl practices

Sateguarding animal welfare and biodiversity

X z 24/08022 1 26,08/2024
Llaﬁ;{é—’ ewficats number - 101767
Tr e e g by T St S ok L

e Teaphttac cam
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About SAVOY Group

From our founders and senior management to our service members and hospitality staff, the goal of the
Savoy Group is o provide an unmatched experience for our international guests. Embodying the virtues
of old-world Middle Eastern hospitality, coupled with a passion for authentic dining, world-class
enterfainment, and exceptional accommodation, the Savoy Group is highly regarded in the Sharm El
Sheikh resort community for its integrity, transparency, and flawless service.

We pride ourselves on dealing fairly and respectfully in all of our meetings, from stakeholders to business
partners and, most importantly, our guests. As the proprietor of the top-rated luxury resorts and 5-star
hotels in Sharm El Sheikh, we value and humbly appreciate the many awards and accolades we have
received.

A Message From the Chairman

“It gives me great pleasure to welcome you to the magnificent Sinai Peninsula, where in modern days
East meets West. Sharm El Sheikh, affectionately known as the “City of Peace” by locals, has more to
offer than beautiful beaches, rich underwater treasures and all-year-round sunshine. This blissfully isolated
resort town is built on centuries of history and culture, from the burning bush withessed by Moses at
Mount Sinai to the mystical way of the nomadic fribes. This desert has seen it all and it was my dream
from the beginning to share this wonderful destination with the world.

We proudly boast three stunning international award-winning hotels. Maintaining a high level of service
throughout, we constantly devote ourselves to excellence. Each of our facilities is tailored to all tastes,
whether you are looking for luxury, entertainment and activities or spa and relaxation, you are
guaranteed to find what you are looking for. And with our award-winning SOHO SQUARE conveniently
located between SAVOY, ROYAL SAVOY and SIERRA you will find everything you need at your fingertips.

| sincerely hope you enjoy your stay with us and look forward to welcoming you again.”

Emad F. Aziz, Chairman of the Savoy Sharm El Sheikh Group
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Latest Awards and Certificates:

Savoy Hotel Sharm El Sheikh proudly receives the Regional Award for achieving and maintaining the
highest standards of health & safety. 2

Excelling among all establishments in the Intertek Cristal program from March 2023 to March 2024.

"q ntertek
O3

REGIONAL
AWARD

This is to recognise that

SAVOY
SHARM EL SHEIKH ’

Gt

Samir Ahmed

Savoy Group has been named the Best Hospitality Group of the Year by The Global Economics award!

SIVOT

SHARM EL SHEIKH

= GLOBAL

= ECONOMICS {

THE ANNUAL GLOBAL
ECONOMICS AWARDS 2023 \r,

BEST HOSPITALITY GROUP |88 / 4
OF THE YEAR '

b

SAOY GROUP

Sierra
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The nomination of Sierra Sharm El Sheikh for the prestigious TopHotels Awards 2024, recognizing us as one
of the top 10 UAIs in Egypt. 2

*hkrx T ‘,\

. E?”,?"TOP@Hotels s

4"'

ULTRA ALL INCLUSIVE HOTELS
IN EGYPT 2024

BEST HOTELS I N NOMIEN-ANSIROSN

The Most Award-Winning Resorts in Sharm El Sheikh!

Savoy Group Press Room & Awards

Consistently recognized as a top-tier resort in Sharm El Sheikh, the Savoy Group is proud to offer award-
winning service to satisfied guests from all over the world. The reviews from the critics and guests alll
agree, the detail-oriented service and focus on warm hospitality at Savoy resorts is unmatched among
Sharm El Sheikh's luxury hotels.

Browse a selection of the many awards, accolades, and press Savoy Group has received and sees for
yourself what others have to say about our service, Check the below link.

Press Room & Awards | Savoy Group | Sharm El Sheikh (savoy-sharm.com)
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https://www.savoy-sharm.com/awards-press

SAVOY Group Policies

Environmental Policy

Labor and Human rights Policy

SAVOY

Al Savoy Group, we ere proud that our hotels care for the

THE ENVIRONMENTAL POLICY

, especially the underwater

coral life. We believe in protecting, preserving, and

continuous commitment to the following:

brxanually,

Comply with all applicable envi

our whole

sustainable management. We reduce, minimize, and manage the impect on the environment by our

Set effective envirenmental objectives and targets. The environmental mensger manages o

teview process, measures results, and reports the achievements Lo senior management at least

through

Ferllemwing:

1 laws, |

current legislations ere enlorced throughout the hetel,

and communication.

.

Raise the of our

and lati

Reduce our negative impact and conserve cur natural resources, throngh educationitraining,

Minimize pallution, by reducing the use of chemicals and other hazardous substances.

Aim o minimise waler, enerpy consumption, aad waste production,

to ensure that

SAVOY

~—GROUP

SHARM EL SHOIKH

LABOR AND HUMAN RIGHTS POLICY

The Savay Group ensures that working and hurmnan righes issues are addressed by commitment (o the

Al eoployees MUST receive o written contrict based on local emplayment laws,
= All employees MUST be insured and granted a medieal care,
« Al employees MUST receive a 12% service charpe income on fop of their monthly salary with equal T,
= Working hours should be in line with national empboyment laws.

- All employees MUST receive: free uniferm, free uniform Joundry, 3 free meals per day,

and free

adwance in their career,

adopt these practices,

“Environmental Purchasing Policy”,

with the *Guidelines Best Travelife Proctices™,

~ Always scck @ clean, healthy, safk, and

community by making them aware of our Environmental Policies, and encouraging them to

Purchase local products and services whers possible, and feasible, in secordinee with our -

« Ensure minimization of the business impuct, we are applying dos and don'ls, in accordance .

supplicrs, and the Iocal

intimidation or harassment.

for our future

gencrations, and oursclves.

Chiel Executive Officer Signature

Al employees MUST receive fair and equal opportnities of emp

P P [foe their annual leave).

= All employers MUST receive the correct introductory orientation sessians upon hiring.

« Al employses MUST receive the corveet truinings nnd have the opportunity to develop their skills and

+ Al employess MUST be treated with respect, faimess, and NEVER be subjected 10 uny sort off

seli-

expression and self-representation.
The minimum age for commencing employment is 18 years okd

+  The disciplinary procedure s applicd secording to the country's local legistations and should be

com

o Lhe TTuntan Resour

notice board.

development,

Community Engagement Policy

COMMUNITY ENGAGEMENT POLICY

Al Savoy Group, we are keen to establish positive relations with our local community, based on respect
wnd mutual support {when applicable). We fundamentally believe, and work, 10 achieve, the following:

The participation and empowerment of the Local community s always encouraged and supported.

We respect inlellectual proper
communities.

chis, culture, aixl traditiens when dealing with local peeple and lecal

We are fully committed 1o supporting the children's rights as decl
education, health, and faimess - all children hive the same dghes,
Believes, obililies, or family backpreands, wnd chilihaond free from ex
All forms of child abuse including sexual i are ned allowed within the boundaics of the hetel.

We enswre that local peogle and local commumities are nat subjected 10 discrimination, either as
individuals or as commumitics, in arcas such as recruitment, emplovment, pracurement, ard tenderin
processes, or as supplicss and traders, We provide relative preferences for hiring researees from the laczl
community, always where the minimum qualificazions are mel

We provide relative preferences lor lecal suppliers: giving pricsity 1o lecal services or praduct
pravidess, wheneves pessible (e.g., local suppliers for fish, meat, vegetables, fruiis, ete.)

‘We ercourage our guests to explare the o and 10 20 on o e local
and discover mone aboul local fmditions, We promote ciher local products and services to the g

¢ recommending puides, markets, amd crafta. We invite local people, when possible, 10 present their
local faods, clothes, and ather intesesting tradilions.

The hotel will never chstruct public access Lo waler saurces or other essential res
where there are rights (we never add barriers, signs, or other sontrols preventing publ

oos OF SeViees
shis of access).

We are d o the and of the local . when planning any
development that may affect them, conduct a pre-assessment of gevelopments’ possible impact an the
lacal cornmunity, taking into consideration their views and respanding to them,

Thee hotel ML
be nvailabte.

alwnys try W provide seevices or facilitics 1o the community, thot wouldn't normally

The Fee] shewld try b maintzin local public aneas, infras
direct contributions or participation in a lecal fourism s
farmal written document,

T public services, b\l either
vities sheuld be recorded ina

Wherzver one or same of cur facilities in the i [Tered o et {freludi
people), they are treated no difterently in using the ficility than the sccommedation residents.

lacal

Chicf Excentive Officer Signature
Mer. Jncgues Pete
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Health and Safety Policy

Purchasing Policy

HEALTH AND SAFETY POLICY

The hotel is COMMITTED to provide a healthy, hazard-free environment for all of its
emplovees, subcontractors, visitors, and guests. )

All Personal Protective Equipment (PPE} related to the various job hazards, ave to be available
1oy employees, subcantractors, visitors, ond puests (when necessary).

When applicable, safety instructions should be communicated to gucesis and staff, in the

relevant locations i.e. the Do's and Don’ts (1.e. for your own safety please do not........" ete,

The hetel should have a dedicated re safety policy, wrilles on the back of guestroom doors,
te include at least; safe directions, emergency exits, and an assembly point.
The lifts should have caution signs advising “not to be used” in an emergency, or by

“Unaccompanied children” without an adult present.

The heaith and safety policy should be reviewed at least annually, or more frequently i

required (i.e., alter an accident) to ensure that it is both adequate and efTective.
Afler any seeident, and where applicable, the hotel should conduct an analysis, and apply the
appropriste preventive/comeetive measures,

All aspects of the business are to be considered following this policy.

This policy has to be communicated 1o the purcha;

INSTRUCTIINS:

.

Chicl Exeentive QJREer Siglature

SAVOY

GROL

PURCHASING POLICY

1 department and the department heads.

The hotel must always be researching ond considering the most current lowsenergy
technalagies when purchasing or replacing electricsl cquipment.

Purchase of Energy Efficicnt Machinery by applying critcria of cfificiency and energy
suvings o machinery and equipment ie. buy energy cutegory “AHHT cguipment
prefeeably and never buy any equipment less than energy eategory C.

Mever purchase new cooling or freezing or air-conditioning machines using coolant
refrigerunts (R11, R12, R502, and R22).

To compare the efficiency of different appliances you must compare the input (pewer)
recasured By the (W) with the output {cooling capacity) measured by the (BTU). The
higher the efficiency the better the appliance, All this information is fllustrated by the
technical specification panel (permanently fixed) on an appliance.

Purchasers must establish whelher a product £ a service provider 35 available locally, the
I

aimn s to pur local goodsiservices in 10 mported { intermational enes
whenever there is no justification for not doing so.

Suppliers are encournged 10 deliver supplies in peekaping conlaining ne plastie or to
deliver in reeyeled or reeyclable materials.

Quality-price relationship and logal availability (products or servicesh ure the main

purehasing guidelines.

ques Peter

Children Protection Policy

particular the fellewing:

of the hotel,

Chick Exeeutive Officer Signature

Mr, waf?
A\ ,_L}-N

LW N

SAVOY

CHILDREN PROTECTION POLICY
We are fully committed to suppert the children's rights us declveed by the UNICEF, in
* Education, Every child has the right to receive an education that develops his
personality, talents, and abilities to the maximum

= Health, Every child has the right to receive health care, clean water, nutritious food,
and a sale envirenment, so they con be as healthy vs possible,

= Childhood, Every child sheuld be provided with extra care, protection, and
opportunities for rest and play to ensure that their childhood is o time free [rom
exploitation or adult responsibilities.

o Fairness, All children have the same rights, regardless of their ethnicity, gender,

believes, HIY status, abilities, or family background.

*  Vaoice, Every child has the right to speech on any matter that afTects them and to have
their views takes sericusly in accordance with their age and maturity,

All forms of child abuse including sexual exploitation are not allowed within the boundaries
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Objectives:

SAVOY Group is deeply committed to environmental stewardship and sustainable operations. We
recognize the urgent need to mitigate climate change, protect biodiversity, and conserve precious
water resources. Through a comprehensive approach that encompasses energy efficiency, waste
reduction, and responsible resource management, we aim to minimize our ecological footprint and
contribute to a healthier planet for future generations.

Our objectives toward Sustainability:

& Reduce electricity consumption by 5% over the previous year through:
= Buying advanced compressor inverters.
= Adjust the landscape lighting with photocell.
= Depend on our generators loads & PV solar panel.
=» Maintain the capacitor banks.
=» Start to use solar panel pillars at the landscape.
= Replace the kitchen equipment’s from electric to natural gas.
= Making new water well with low TDS 30,000 instead of 60,000.

Savoy Group Sharm is exploring the latest in sustainable technology, allowing guests to access
renewable energy and enjoy the luxuries of modern living with a clean conscience. From reducing our
carbon footprint to cutting down on energy costs, the new solar panels are a game changer!

of 30




& Reduce the water consumption by 10% over the previous year through:
=> Fix water filter 5 liter /min instead of 15 liter/min.
=> Fix all leakage at the pump rooms, laundry.
=> Irrigation to be before sunset and at the nighffall.
= All swimming pool to be maintain with grouting.

i —
& 1

e
=

&) Reducing monthly average No. of guest rooms orders from 11% of occupied rooms to be
10% of occupied rooms through:
= Rooms preventive maintenance.
= Rooms Inspection.

&) Reduce maintenance average monthly expenses by 5% over the previous year through:
=> Staff training.

= Select the best available quality of spare parts.
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& Save 300,000 LE by recycling the scrapped materials and items by end of the year
through increasing technicians’ awareness of using scrapped materials.

Part from our commitment to reduce waste and green gas emissions to recycle materials which we can
use again regardless of wasting it like reuse of woods and irons

Before
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Laundry Objectives:

2023

@ Save 8% of Dry-Clean Solvent at laundry comparing to 2022.
® save 14% of Plastic white hanger comparing to 2022.
& Using recycles bags and stop using the plastic laundry bag.

2024

&) Reduce consumption of 3 % of Build light (Chemical)
& Save more than 4% of sonirl (chemical)
@ Save more than 2 % of Soft (chemical)

Laundry Chemicals Consumption
700

600
500
400
300
200

1°°\+;+A\

s
w’,’

Solvent Dry Clax 100 color Clax Soft Extra Clax Sonril Clax Hybo Clax 200 Clax Build Clax Neutra 3

Lighte in1
—0—2021 —9—2022 2023
Plastic Hangers and Laundry bags
2500
2000
1500
1000
500
0
Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

2023 Using recycle bags and Stop using the plastic
laundry bag

2023 save 14% of Plastic white hanger comapring to 2022




Purchasing and Cost Objectives:

Plastic straws Consumption

40000 36600
&) Reduce using plastic straws by 40% and to be
replaced with wooden straws 30000
and we achieved 42.3% decrease. 20000
10000
0
Plastic Ice cream Spoon
& Reduce using of plastic ice cream scoop by 50% 40000 51500
and replacing it with wooden scoops and we 40000
achieved 80.5% decrease from previous year.
20000 10000
0 I

m2022 ®m2023

& Replace all one-way drinking water bottles with environmentally friendly plastic bottles
and achieved by 100% all water bottles are friendly to environment.

Room service bags Consumption

&) Replace all room service bags Fabric room service 11950
From 4450 carton bags in 2022 to bags 0
Zero in 2023 and being replaced 2023
With fabric bags instead of carton. m 2022

Carton Room service

0
bags B 4450

Types of Freon Consumption

120 105 105
& start using types of freon 100
which is friendly to environment. 80
60 55
40 29
N
0

Feron 404 Feron R22
m 2022 m2023




A: Environmental Impact

Fnergy Consumption

Savoy, Royal Savoy and Sierra Resort

Hotel: Savoy - Royal Savoy - Sierra
MOMNTHLY ENERGY CONSUMPTION kWh A3Uall sIMgT el
Year: 2022 - 2023 - 2024
2022 2023 2024
Total kwh / Total kwh / Total kwh /
Total Guest Total kwh Total guest Total Guest Total kWh Total guest | Total Guest Total kWh Total guest
Month gsdl | Night oS e P BE night o= Night el | Sl Sl | night el | Night il | Sl i) | night ool
e 5 ass A= JS AUl ST g Tl A gl [T A=l Al Ag Tl A gl [T A=l A=Uall gl
a8 a s e a8 o=
January 35095 18443726.0 524.1 30218 165948%0.4 54917 31995 17900990.8 55%9.5
February 35491 167460141.2 472.2 28074 147399846.4 525.04 30767 17961982.56 583.8
March 27517 156010454, 581.8 354656 154558510.4 433,49 33120 184286950.6 554.4
April 1833% 10327710.7 5463.2 439354 14537051.2 330.87 444505 137859922 3091
May 38509 &825181.56 177.2 45501 10749017.56 2346.24 39938 1133013460 283.7
June 346564 82895488.0 224.7 47840 10054141.56 210,146 41744 112353164 24621
July 48019 BEF4449 .4 185.2 52018 B4708%99.2 146,69
August 51101 P3208145.8 182.4 53890 8245930.4 153.01
September 43450 FEILFE] .5 221.7 491046 8108104.4 1465.11
COctober 42312 10928470.4 258.3 40343 F121123.2 22609
Movember 29455 16310993.6 553.8 33282 148479894.2 444.18
December 40754 17187816.0 421.7 344570 17055258.4 49479
Total 4456506 14895429%.6 333.5 494334 148182829 299.74 222171 90564136846 408.0

Total kWh / Total guest night 28 Js! d8Uall ebblgin Jlas

700.0

563.2

600.0
500.0

400.0 283.7

269.1
16 185.2

7.2 -
\</ T 166.69

182.4
153.01

300.0

200.0

100.0

0.0

October

January February March April May June July August September November December

e 2022 Total kWh / Total guest night 23 Js! 48Uall eidigind laal 2023 Total kWh / Total guest night 2,8 Jsi 48Ul &dlgin) Jea) ===2024 Total kWh / Total guest night 23 Js! &8Uall edgial Al




Grand Oasis Resort

Hotel:Grand Oasis

MONTHLY ENERGY CONSUMPTION kWh dalall £IMgiwl 6-':' -
Year: 2022 - 2023 - 2024
2022 2023 2024
Total kwh / Total kWwh / Total kwh /
Total Guest Total kWh Total guest Total Guest Total kWh Total guest | Total Guest Total kWh Total guest
Month _g-d MNight A=l gl Alazl night A= Night Al Mgl Alaal night Jw=! | Night Jlal | Sl Jleal | night Al
P L T ALl i AEUall Akgsal P e | T Azl AsUlall Algal £ Al sss A=) xSl
4k a8 g a8 e
January 23827 8458982 353.4 15202 FES2T29 504.04 21535 8383130.88 3893
February 19362 FPS1277.75 400.3 12200 4643138 544 52 194609 B455228.13 431.2
March 104677 74468530 4582 18014 &746051.25 385.59 20676 8640110.38 417.9
April 3697 447 44670.7 5 1210.4 17236 4310023.75 366.10 23954 4319378.38 263.8
May 146867 2393566.5 141.9 21055 4447892 211.25 22771 45166460.25 198.4
June 21803 316372775 145.1 20817 3849535.63 184.92 22532 4337674.25 192.5
July 21742 3303786.75 152.0 26085 275144425 105.48
August 29384 3459532 117.8 25937 24809462.63 25.65
September 25429 357221475 139.4 25534 3132517.75 122.468
October 19806 4298653.75 217.0 21255 33262475 156.4%
November 17848 F375214.25 412.8 20393 &7294685.25 330.00
December 21464 7926043.125 3693 24040 7950374.25 330.71
Total 232128 &£38446399.38 2750 247768 £2230601.3 251.14 131077 4046521823 310.1

1400.0

1200.0

1000.0

800.0
600.0 504.06
363.4

400.0

389.3
200.0
0.0
January

544.52
400.3/

431.2

February

Total kWh / Total guest night 28 Js! £éUal) edigia  Jlaa)

1210.4

March

2022 Total kWh / Total guest night 2,8 J<i 48Ual) ebigia M)

April

May

192.5
184.92 152.0 117.8
105.48 9565
145.1
June July August September

2023 Total kWh / Total guest night 2,8 J<i 48Ual) éblgiad M)

October

November

December

2024 Total kWh / Total guest night 2,8 J<i 48Ul éiblgiad M)




Water Consumption .
Grand Oasis Resort
Hotel: Grand Oasis coam,
MONTHLY WATER CONSUMPTION m3 Blead! S gsien! e
GRAND OASIS
Year: 2022 - 2023 - 2024 i
2022 2023 2024
Total m3 JL=! Total m3 / Total Total m3 JL=! NEHEL e T L Total m3 dk=>! [Total m3 / Total guest
. > . > . Tl . Tl >
Month sead | 1012 SUSSt VBt |y sin it | guest might ezt |00y oue VM | ot st g grg;;‘j'j ezt | Total Guest NNt sl | ot sl g | might bl
Vgl 2de dlaz(m3) aSall 595 S Bl 3lgrat | D2 245 dloz(m3) aSall ‘ ;“*‘“ Yl 24m3) aSall 533 S Blaol!
Sy
January 23827 19862 0.83 15202 10832 0.71 21535.00 15025 0.70
February 19362 18063 0.93 12200 13040 1.07 19609.00 13836 0.71
March 10679 14900 1.40 18014 13971 0.78 20676.00 16795.5 0.81
April 3697 13158 3.56 17236 15199 0.88 23954.00 17715 0.74
May 16867 19662 1.17 21055 16803 0.80 22771.00 18260 0.80
June 21803 19629 0.90 20817 16337 0.78 22532.00 20158 0.89
July 21742 19993 0.92 26085 19629 0.75
August 29366 19428 0.66 25937 21172.5 0.82
September 25629 19327 0.75 25534 18361 0.72
October 19806 15155 0.77 21255 16332 0.77
November 17868 12588 0.70 20393 15668 0.77
December 21464 13713 0.64 24040 15056 0.63
Total 232110 205478 1.103 247768 192401 0.79 131077 101789.5 0.78
Total m3 / Total guest night 28 J<! Axal) g Mleal
4.00
3.56
3.50
3.00
2.50
2.00
| 50 1.40
3'% \ Do 0.92
. 1 0.88 .9 . 2
1.00 88 0.71 %8 0.74 0.80 48;/8 0.75 9.82 %4 0.77 977 0.70 0.63
0.80
0.70°
0.50 0.77 0.64
0.00
January February March April May June July August September October November December
2022 Total m3 / Total guest night 28 Jsd sl élgind e 2023 Total m3 / Total guest night 28 Jsd 3Ll Dlgind Jal === 2024 Total m3 / Total guest night 28 Jsd sl éBlginl Al




Savoy, Royal Savoy and Sierra Resort

Hotel: Savoy - Royal Savoy - Sierra

January February March

=2022 Total m3 / Total guest night 2,5 Js! slual) &gia) Maa)

April

May June

July

August

= 2023 Total m3 / Total guest night 2,8 J<! sluall &ilgial Jlaa)

September October

MONTHLY WATER CONSUMPTION m3 Bleadl SIHn
Year: 2022 - 2023 - 2024
2022 2023 2024
Total m3 / Total
Total Guest Night Total m3 Jla! emlues sl Total Guest Night Total m3 Jle=! u::la:t:i‘I h{ l:ll:.v-l Total Guest Night Jla>i e ) et
Month sgaJi e ui-l A Blall SMgiwl | guest night Jla! e lil Aad Bt gt gﬁéwg“ ‘-; : )l_';'\)l..‘ic. Gl | bkl Pt | night Dl Jlaz!
g Jlo CaaSall 3,8 50 Bleadl I9gie | Jlez CaSall ‘ a;)t‘“” . CaaSall 3,8 J5J slealt
January 35095 17500 0.50 30218 24480 0.81 31995 17270 0.54
February 35491 17860 0.50 28074 29354 1.05 30767 14290 0.46
March 27517 18310 0.67 35656 28630 0.80 33120 16590 0.50
April 18339 18260 1.00 43936 30680 0.70 44605 18560 0.42
May 38509 17084 0.44 45501 20070 0.44 39938 18600 0.47
June 36564 17540 0.48 47840 16950 0.35 41746 19040 0.46
July 48019 17221 0.36 52018 12770 0.25
August 51101 20685 0.40 53890 17850 0.33
September 43450 20300 0.47 49106 14820 0.30
October 42312 20250 0.48 40343 18150 0.45
November 29455 19530 0.66 33282 16880 0.51
December 40754 18840 0.46 34470 16120 0.47
Total 446606 223380 0.500 494334 246754 0.50 222171 104350 0.47
Total m3 / Total guest night 2,8 Js! 4sall dMgind Alaal
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Co2 Emissions from Energy

Grand Oasis Resort

Hotel:Grand Oasis

: : o
MOMNTHLY Co2 Production CO2 Production A
Year: 2022 - 2023 - 2024 -
2022 2023 2024
Month e Total c:_:z Toh:l_ Guest I:::: :::s’; Total c:_:z Toh:l_ Guest I:::: :::si Total c:_:z Toh:ll_ Guest I:::: ::isi
production Mights night production Mights night production Mights night

January 1480949.47 23827 70.55 1502997.90 15202.00 98.87 1636183 21535.00 75.97737095
February 1496402.05 19362 F7.29 1285024.49 12200.00 105.33 1652919 194609.00 84.29388163
March 1436986.11 10697 134.34 137739917 18014.00 76,46 1695681 2067 6.00 82.01204713
April 915850.94 3497 24773 1278497 .45 17234.00 74.18 1320782 23954.00 55.13825914
May 602173.90 16867 35.70 FBL299 .56 21055.00 46.84 1004110 22771.00 44,18383253
June F76106.74 21803 35.60 Q00727 .27 20817.00 43,27 1012751 22532.00 4494723702
July 805734.44 21742 37.06 7354467.81 26085.00 28.20
Avugust ?18253.39 29366 31.27 714249.68 25%937.00 27.54
September B47592.04 258629 33.85 FR0204.27 25534.00 30.95
October 965821.58 17804 48.76 BO7199.62 21255.00 37.98
November 1487533.04 17868 83.25 13814%0.99 20393.00 &7 4
December 1571322.48 21454 73.21 1520724.67 24040.00 &6.17

Total 13524726.2 232128.00 58.24 1.3350284.89 247768.00 53.88 8324424 131077.00 63.51
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Savoy, Royal Savoy and Sierra Resort

Hotel: Savoy - Royal Savoy - Sierra

MOMTHLY Co2 Emission
Year: 2022 - 2023 - 2024

CO2 Emission

2022 2023 2024
Month e Total c:_:z Toiul_ Guest I:::: :3:;; Total c:_:z Toiul_ Guest I:::: :3:;; Total c:_:z Toiul_ Guest I:::: :3:;;
production Nights night production Nights night production MNights night
January 4024580.94 35095 114,68 3719945.2 30218 123.1 3926271 31995.00 122.7
February 3700881.44 35471 104,28 3358382.1 28074 119.6 3923447 30767.00 127.5
March 3489157.22 27517 126.80 3589022.2 35654 100.7 4051428 33120.00 122.3
April 2551550.19 18339 139.13 3551943.5 43934 80.8 32469848 44405.00 73.3
May 220319950 38509 57.21 2908527.7 45501 &63.9 3157558 39938.00 72.1
June 2513040.55 36544 &8.73 2970165.4 47840 &2.1 3283220 417446.00 78.6
July 2728484.19 48019 546.82 2957844.1 52018 54.9
August 2992865.55 511 58.57 2824444.1 53890 52.4
September 2898298.39 43450 66.70 24827846.3 49104 50.4
October 3080738.14 42312 72.81 2825385.4 40343 70.0
November 3811283.45 29455 129.39 3512452.5 33282 105.5
December 3892151.03 40754 95.50 3840202.0 34470 111.4
Total 37886212.7 446606 8483 385411245 494334 78.0 215612171 222171.00 7.3
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B: Social Responsibility

Local Community Support

The Savoy Group places great importance on creating engaging educational experiences that prepare
students for their future. We are delighted to announce our collaboration with King Salaman International

University.

This partnership aims to enhance students' skills and qualifications in hospitality.

We seek to foster positive interaction between KSIU and the hotel sector by undertaking a range of joint
initiatives. Our goal is to elevate the quality of education and ensure that students are well-equipped to
meet the evolving demands of the job market.
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alongside our top management from Savoy Group.

We are honored to have hosted the Hotex Exhibition for Hotel and Tourist Facility Equipment at Egypt Hall,
Savoy Group Sharm El Sheikh, on April 22, 2024, graced by the presence of Governor of South Sinai,

We appreciate the opportunity to facilitate such a significant indusiry gathering and look forward to
future collaborations.
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Savoy Sharm El Sheikh gladly hosted the Sharm El Sheikh Leaders’ Iftar with our unique Ramadan vibes. It
was a pleasure having the Governor of South Sinai, with us along with our SAVOY top management team
and many others of Sharm El Sheikh’s prominent names.

Also, part from SAVOY group charity participation, and as we believe that Together, we can create a
positive impact. Our hotel group is committed to raising funds for the Egyptian Red Crescent through
donation boxes placed in all our properties.
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Our hotel is committed to giving back to the community. Each year, we partner with the Goodness and
Tolerance Association to host a special program for orphaned children. These young guests enjoy a
memorable stay filled with fun activities and unforgettable experiences. This initiative aligns with our

sustainability goals, emphasizing social responsibility and creating a positive impact on the lives of those
in need.
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Staff Wellness

SAVOY Group prioritizes employee satisfaction and growth as a cornerstone of our sustainability efforts.
We foster a positive work environment through the following:

» Performance Enhancement:
o Regular performance reviews and goal setting
o Comprehensive training and development programs
o Merit-based promotions and salary increases
o Incentive programs for top performers

> Financial Well-being:
o Competitive salary packages
o Performance-based bonuses
o Additional financial incentives for sales achievers

> Work-Life Balance:
o Flexible work arrangements (where applicable)
o Paid time off and holidays

> Social Well-being:
o Monthly staff parties and celebrations
o Team-building activities and sports tournaments (football, table tennis, chess)
o Recreational activities (movie nights, trips)
o Employee recognition programs and awards

» Health and Wellness:
o Access to healthcare or wellness programs
o On-site or subsidized gym memberships.

» Communication and Engagement:
o Regular staff meetings and open-door policy
o Employee suggestion box or feedback channels
o Opportunities for employee involvement in decision-making
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Guest Communication and Awareness

SAVOY Group is committed to transparent communication regarding our sustainability initiatives. From
the moment guests arrive, we engage them in our eco-friendly journey. Welcome letters outline our
sustainability goals, while signage, offer practical tips for reducing environmental impact. Additionally,
our public website provides comprehensive information about our sustainability practices, inviting guests
to become active participants in our eco-friendly mission.

RESPONSABILITY

Always seek to achieve a clean. healthy, safe and sustainable environment for

\ y our community, tourism generations and ourselves.

ry
l":

COMMITMENT

Purchase local products and services
where possible, and feasible.

OUR COMMITMENT TO
SUSTAINABLE GROWTH #*

“ We believe in the protection, preservation and enhacement
of our whole environment, through sustainable management »

COMPROMISE

Comply with all applicable enviromental laws, legistlations and
regulations to ensure that current legislation are enforced
throughout the hotel.

REDUCE 0

Minimise pollution by reducing the use of
chemicals and other hazardous substances.
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Fate una scelta sostenibile

Grazie

Per aiutorci a salaguardare
I'ambiente. L'80% dei nostril
ospiti sceglie i fare la dif-
ferenza e ci aiuta o ridurre il
nostro impatto sull'ambiente.
Sii uno di loro.

Se lascigte questa targhetta
sul letto, noi cambieremo gli
asciugamani che saranne sul
povimento e le lenzuala, Altri-
menti cambieremo le vostre
lenzuola ogni tre giorni,

Ihre Wahl fir die Umwelt

(elengor

Sie uns, die Umwelt zu
sehonen. 80 % unserer Géaste
wollen etwes bewirken und
helfen uns, die Umweftbelos-
tung zu verringem. Seien Sie
einer von ihnen.

Wenn Sie diese Karte ouf dem
Bett liegen lassen, wechseln
wir die Handticher, die Sie
aufdem Boden liegen lossen
und die Bettwdsche. Sonst
waschen wir |hre Bettwdische
alle drai Toge.

CaenaiTe «3enanbiin Be160p

[T

3070, UTo NOMoraeTe Ham
ASACTBOBATD Ha 6naro
OKDYWOHOLIOR CPOARI. 80%
HOWMK roCTeR pewareT
W3MEHUTE MUP K MyuLLEMY 1
NOMOTUKOT HOM YMEHBUNTY
HOwe BO3AGACTEBUE HO
OKDYRAROWYO cpeay. Byas
ORHIM 3 HIX

ECAM B0 OCTGBITE 3Ty KAPTY
HO KPORATH, Mbi NOMEHAGH
NOADTEHUA, KOTOPHIE BbI
ocTaBNAv Ha Noy M sawe
nocTenbrae Genve, Ecnn
KGPTBI HE ByaeT, Mol Gyacm
CTHPOTD BOLIE NDCTENBHOR
6enbe KaKABIE TPV AR
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PLEASE TURN OFF
LIGHTS AND
AIR-CONDITIONER
WHEN YOU LEAVE

Td

— SHARM EL SHEIKH —

Dear Guest,

We would like to draw your attention to the following

® Keep the balcony door closed to prevent insects and
evening fumigation from getting into your rcom.

# Do not leave children unattended on the balcony

# To maintain a comfortable climate in your room, keep
balcony doors closed while air conditioner is working

@ Please do not dry your clothes on the balcony area

# For security reason, please keep the balcony doors locked

when leaving the room

YeaXaeMble rocTH,

Thank You

XoTum 06paTUTEL BaLLe BHHMAHWE Ha CAeayioLiee:
® [epxnTe GaNKOHHYIO ABEPD 3AKPLITOM, 4TOGbI B KOMHATY
He MONaNk HaceKoMble M MCNAPEHIs OT BeYepHel

dyMuraupm.

® He ocTaensiTe aetei 6e3 NpUCMOTPa Ha BankoHe
& [Lna nogaepwanua KoMpOpPTHOrO KAMMaTa B HoMepe
AepxuTe 62 KOHHbIE ABEPW 3aKPLITLIMK, NOKa paboTaeT

KOHAULMOHED.

® MomanyicTa, He CyWwKTe 0aeway Ha BankoHe.
® M3 cooBpaxenmii 6e30NacHOCTH, NOXANYICTE, AEPHUTE
BaNKOHHBIE IBEPY 3aNEPTEIMM, KOTAA BBIXOAMTE M3

HoMepa.
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“If You leave this card on the bed,
we will change your bed linen or
else, we will launder your bed

linens every three days”

“Posters used in the backhouse to
remind all to turn off lights and A/C
when leaving the room”

“Posters on terrace doors contains
some instructions and to remind
guest to turn the A/C off when
opening the terrace door”

Make
a GREEN choice

for helping us to act for the benefits of the environment.
B0% of our guests choose to make a difference and help us
reduce our impact to the environment. Be one of them.

If you leave this card on the bed, we will change the
towels you have left on the floor as well as the bed linens.
Or else we will launder your bed linens every three days.

@
SAVOY

CRAND CASIS
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Thank you,

for helping us to act for the benefits of the environment. All our guests choose to make a
difference and help us reduce our impact to the environment. Be one of them!

You can help by:
CONSERVE WATER: Not using it! Turn it off!

Did you know that only 1% of the Earth’s water is available for fresh drinking water. You can help by
turning off water while shaving or brushing teeth. Report any leaks in your room immediately. Use Go
Green card to change your bedding meanwhile it will be changed every 3 days. Reuse room, pool and
beach towels.

SAVE ENERGY: Energy is life, conserve it!

Turn off appliances when not in use, when you leave room switch off lights and AC, do not leave on
terrace lights if not needed, switch off AC if terrace doors or room doors are open.

SEGRAGATE WASTE: Maki it habits to recycle!

Did you know it takes more than 400 years for plastic to decompose, moreover marine plastic pollution
has increased 10 X since 1980. You can help by tiny step as segregating waste - separate- recycle-
reuse: plastic bottles, glass bottles, batteries, books and journals etc.

SAVE OUR NATURE: Save Mangroves, Red Sea Coral Reefs - Save the Earth!

Be conscious explorer leave reef as you found it by taking only memories and photos, do not touch and
do not take. “Leave no trace” on the beach, be sure to pick up after yourself and leave footprints only —
when trash ends up on the beach or in the seq, it poses a threat to wildlife.

ACT IN SMART WAY

Be a mindful - make conscious decisions about items you purchase. You can make a difference by
avoiding items like coral jewelry or souvenirs, household goods made from animails that once lived in
our world, moreover by locally produced goods. Support local artists and community.

RESPECT: everyone deserves it!

We are committed to respect our customers, employees, visitors, local community and diversity of
cultures and traditions. Respect human being and children rights and protect our environment.
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